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Hawaii experiences high rates of poverty and unemployment. A total of 36% of the total population lives in a 

HRSA-defined Health Professional Shortage Area (HPSA) (HRSA, 2022). HPSAs exist on all five islands; as a result, 

many Hawaii residents experience significant gaps in access to and continuity of treatment, as they must travel 

to other islands to receive specialized treatment. SAMHSA estimates that 67.1% of Hawaii residents with any 

behavioral illness remain untreated (SAMHSA, 2019). However, only 14.9% of Hawaiian adults report that they 

are not able to receive needed behavioral health treatment (Reinert, October 2021), indicating a significant gap 

in perceived need for treatment. 
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Federal & State Policy: Reimbursement Rates & Structure, 
Social Services, Tax Credits, Justice System, DHHS, Families 
Initiative 

 
Community: Providers, Local Law Enforcement, Provider 
Availability, Advocacy Organizations, Faith-Based Organizations, 
Family & Juvenile Court, Transportation, Urban vs. Rural 
 
Payer: Community & Coordination with Other Ecosystem 
Stakeholders, Contractual Requirements 
 
Clinical Care: Cultural Competence, Trauma-Informed Care, 
Translation, Appointment Availability, Care Coordination, 
Wraparound Services, Family Residential Treatment, 
Communication & Coordination with Other Ecosystem 
Stakeholders 
 
Family: SDoH, Social & Emotional Support, Employment, Family 
Structure, Childhood Adversity of Caregiver, Trauma History 

 
Woman: Age, Race/ethnicity, Gender, Sexual Orientation, 
Coping Skills, Diagnosis, SDoH, Social & Emotional Support, 
Employment, Family Structure, Childhood Adversity, Trauma 
History 
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